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Instructions: l) All Questions are compulsory.
2) Figures to right indicate marks, Bloom,s

Q.1 Answer the Following Questions.

a) True & False (Any 5)
l) 'Value and satisfaction' is not inoluded in core

concept of marketing.
2) Marketing is social and mariagerial process.

SWOT Analysis is not an

method.

Environmental analysis helps
and decisiol making.
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environmental analysis

in strategy formulation

l0b)

Segmentation is a process of dividing the entire
market into different subsets.

Product positioning will not be useful for creating
awareness of product.

Answer the $hort questions (Any 5)
I ) Define the term consumer behaviour.
2) State your opinion about ,post 

- purchase behaviour.
3) Recall the meaning ofproduct.
4) Define the term advertising.
5) What is meant by ,E - Marketing Strategy?
6) Narrate the term ,Relationship Marketing.,

Answer the Followiug Questiotrs.

Describe the nature of Marketing,
OR

Explain in detail core concepts of marketing.
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Organize the information about micro environhental factors
of marketing with suitable examples.

OR
Discuss in detail methods ofEnvironmental A[alvsis-

Answer the Following Questions.
Assume you are Marketing Manager of MNC Company.
Your Company would like to introduce new product in the
market, As a Marketing Manager ansrver the following
question -
Examine the bases of market segmentation which will help
your company to introduce new product.

OR
Explain Market Targeting Strategies with suitable examples. 

.

Sketch the Model of Consumer behaviour and explain its
elements.

OR
Identify the Stages of Consumer Buying Decision process

and explain it.

Answer the Following Questions. (Any 2)

Write about the 7 P's of Marketing Mix with suitable
examples.

Appraise the Methods ofPrice Determination.

Describe Lhe Elements ofPromoLion Mix.

Answer the Following Questions. (Any 2)

List out the E - Marketing Methods and explain it.

Illustrate in detail4P,s ofGreen Marketing.

Narrate advantages & disadvantages ofE {ommerce.
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